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Grow your business  
with creativity on 
TikTok

01 Grow your business

Add a quote from one of our SMB interviews:

“People see our content on TikTok and they’re 
curious enough to visit our website.”

- Allison Caston, Head of Digital Marketing, 
Fun Lab

Watch podcast

Podcast highlight

”

Reach new customers, boost sales and build community with TikTok ads. TikTok is a 
platform that connects people with brands. Getting started is easier than you think. 

Here’s everything you need to know about launching your first ad 
campaign on TikTok.
1. TikTok Marketing Science Global Unlocking Business Impact Through Cultural and Personal Relevance Study 2024 conducted by WARC (n=1,500)

2. TikTok Marketing Science Global Mobile as the Primary Screen Study 2023 conducted by MediaScience (n=719)

78%
of TikTok users have 
discovered new brands 
through paid ads.1

73%
Have a favourable 
impression of advertisers on 
the platform.2

Watch podcast

People see our content on TikTok 
and they’re curious enough to 
visit our website.

Allison Caston, Head of Digital 
Marketing, Fun Lab

“
”

https://www.takeittotiktok.com.au
https://www.takeittotiktok.com.au
https://take-it-to-tiktok.tiktokforbusiness.com/?skip=yes


Why creative is 
important
People come to TikTok to discover, create and consume content. Brands succeed 
when they combine quality content with community engagement – it’s about 
learning what works best to connect your business with the right audience.

02 Creative is key

50%
of a campaign’s success is 
due to the quality of 
creative.3

Therefore, creativity is key: the more authentic and engaging your content, the 
more likely it is to resonate and drive meaningful connections.

50% 
Creative

36% 
Media

14%
Brand High Quality

High Quantity
Creative Success

+

=

Why this matters

You need compelling, 
attention-grabbing 
content to drive action 
and conversion.

You need creative 
quantity - or volume - to 
keep ads fresh and reach 
new audiences.

More than 70% of SMB 
advertisers who 
enhanced both quality 
and quantity saw an 
uplift in conversion.4

3. Nielsen Catalina Database
4. TikTok Internal Data, Global SMB advertisers creative performance from Dec 2024 - Jan 2025.



Creating quality 
creatives
The Basics: Video Ads

03 Quality storytelling in three easy steps

Videos ads should:

Minimum length

Be at least 10 seconds long.

Technical quality

Ensure clear resolution > 720p and vertical format 
to maximise the full-screen impact on TikTok.

Audio requirement

TikTok is a 'sound-on' platform – audio hooks 
can be just as effective as visuals.

Screen Fit

Always be full screen.

Telling your story
TikTok is a platform for storytelling. Think beyond your product and use creative 
narratives to catch people’s attention and share your key messages. 

1

Hook

2 3

Beginning Middle End

The first 3-6 seconds of your 
video are crucial. Draw in 
your audience with a 
powerful, attention-grabbing 
hook that links to your 
overall message.

Next, deliver your key 
messages (the main points 
you want the viewer to take 
away) in a clear and 
memorable way. Connect 
these to your product and 
narrative. 

Close with a clear action and 
a CTA. Share final remarks 
through text, voiceover 
and/or graphics.

Body Close



Cracking the
creative codes

04 Six ways to supercharge your creative

There are six best-practices to help your TikTok ads reach its creative potential.

1

TikTok First
Create content that feels 
authentic to the For You Page, 
from fitting in visually to talking 
the lingo

Shoot in vertical 9:16 ratio and 
hi-res, feature people (creators, 
employees, customers) and adopt 
category/vertical norms.

Use creators as a shortcut to 
create TikTok First assets.

2

Trends
Apply platform trends to your 
brand to connect with more 
people

Look at your own FYP page to get 
inspired!

77% of users like it when brands 
use trends, memes or challenges 
on TikTok to make new content.4

4

Structure
Good structure guides your audience 
through the ad and keeps them 
engaged, making ads more effective. 
Split the structure of your creative into 
three sections: the hook, the body 
and the close. Remember, a strong 
hook can make or break the video. 

5

Stimulation
After a powerful hook, the best way 
to keep people engaged is through 
stimulating editing techniques and 
additions. Attention triggers include:

3

Production
It doesn’t take an expensive 
production to create 
high-performing content on 
TikTok. In fact, most content that 
performs well is recorded on 
smartphones.

Follow TikTok-specific guidelines 
to ensure your content looks the 
part.

6

Sound
TikTok is the only platform where ads 
with sound drive significant lifts in 
purchase intent and brand 
favourability. This is because it’s a 
“sound-on” platform – 90% of users6 
say sound is vital to the TikTok 
experience. 

TikTok users are 15% more likely to 
skip an ad without sound.7

Consider:

90% of ad recall impact is 
captured within 6 seconds.5

80% of awareness impact is 
captured within 6 seconds.5

Music Text

Transition Emojis

Movement Brands

Music to set the mood and rhythm 
of the video

Voiceovers to clearly share detail 
about your story

Sounds to parallel or amplify 
actions in a video (like ASMR or 
product demonstrations)

Additional Tip

Choose recommended TikTok sounds 
from the Audio Library to use trending 
audio.5. TikTok Creative Guide: Driving Brand Equity", 2020 (TikTok "Value of View" Analysis)

6. TikTok Marketing Science US Cross-Platform Sound Research 2021 conducted by Kantar
7. TikTok Marketing Science EU Music in Ads Research 2021 conducted by Hotspex

https://ads.tiktok.com/business/creativecenter/quicktok/online/creative-tips-for-home-and-lifestyle/pc/ads.tiktok.com/business/creativecenter/music/pc/en


Setting up your 
video structure

05 Leave ‘em wanting more

When it’s time to plan your video, think about the narrative structure – this might 
be a-ha moments, problem-solutions or a customer journey. 

After the hook, add attention triggers to keep your audience watching before 
you close with the CTA.
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Suspense driving 
hook using text 

overlays
Pack
Music

kicks in

Product
Scene
change

Product
Transition 

+ Scene change

Product
Scene
change

Product
Resolution

scene

CTA

Close

H
O

O
K

Narrative Flow

Here’s an example video structure to keep an audience’s 
attention from start to finish.

Add a quote from one of our SMB interviews:

“Consistency isn’t just posting often — it’s repeating 
storytelling patterns that feel true to your brand.”
- Adam, Founder & Managing Director, Elephant 

Room

Watch podcast

Podcast highlight

“Consistency isn’t just posting 
often — it’s repeating 
storytelling patterns that feel 
true to your brand.

“
Adam, Founder & Managing Director, 
Elephant Room ”

Watch podcast

https://www.takeittotiktok.com.au
https://www.takeittotiktok.com.au
https://take-it-to-tiktok.tiktokforbusiness.com/?skip=yes


Sample video templates
06 Templates to make your own

These sample video templates offer inspiration for structuring your video.

Hook 
(0:00-0:03)

Close up of face 
looking at the camera 
holding up 3 different 
products.

VO: “3 products that 
make me feel put 
together in 5 minutes”

Transition
(0:03 - 0:06)

Showing each of the 
products to the camera

Caption: 5 minutes, 3 
products let’s go!

Routine
(0:06 - 0:15)

Applying moisturiser to 
face - close up of the 
moisturiser coming out 
of the bottle

Brushing brows - close 
up of the spoolie

Adding lip balm - close 
up of product 
squeezing out

Reveal
(0:15 - 0:20)

Looks towards camera 
happily

VO: “Five minutes 
later, I look like I 
actually have plan

CTA
(0:20 - 0:25)

Looks to camera and 
holds up the products
“Save this for your 
next ‘I can’t be 
bothered’ morning 💋”

Because sometimes 5 
minutes is all you’ve got 
💅

Caption

Hook 
(0:00-0:03)

Opens with a wide 
shot of a living room.

Text on screen:  Things 
in my home that just 
make sense 🏠💭

Show
(0:03 - 0:18)

Series of clips (1–2 
seconds each), with 
quick captions on 
screen for each item:
A magnetic spice rack on 
the wall: (Text: Spices off 
the counter = clean vibes.)
A smart speaker in the 
kitchen while you cook: 
(Text: Kitchen DJ for one.)
Talent pulls out a tray of 
labelled containers from 
the fridge: (Text: Food 
sorted, brain calm.)

Transition
(0:18 - 0:20)

Text on screen: The 
kind of home that just 
works.

CTA
(0:20 - 0:25)

Talent gestures to the 
comment section with 
a smile.

Text on screen: What’s 
one thing in your home 
that just makes sense? 
👇

Opens with a wide 
shot of a living room.

Text on screen:  Things 
in my home that just 
make sense 🏠💭

Hook
(0:00 - 0:03) Because sometimes it’s 

the tiny upgrades that 
make you feel home. 
🏠✨

Caption

Hook 
000003

Close‑up of talent 
looking into the 
camera with a 
surprised smile.

VO “3 money moves I 
wish I made soonerˮ

Transition
003  006

Quick cuts of three 
visual icons or items 
representing each 
money move (e.g., 
piggy bank, home key, 
stock chart).

Text on screen: 
Ready?

Steps
006 015

Step 1 Clip of talent setting 
up an automatic savings 
transfer. Text on screen: 1. 
Automatic savings = 
money you donʼt stress 
about.)

Step 2 Clip of talent 
checking a property listing 
or budgeting spreadsheet.
Text on screen: 2. Invest 
in something youʼll 
understand, not just 
admire.)

Step 3 Clip of talent 
reviewing a financial plan 
or asking a question to a 
consultant (brand 
representative). Text on 
screen:  3. Get advice 
early - avoid the “I wish I 
knewˮ later.)

Reveal
015  020

Wide shot of talent 
relaxed, holding a 
coffee or at a 
workspace, confident.

Talent points down to 
comments or a link in 
bio.

Text on screen: Want 
help building your 
money moves? Drop a 
💡 and weʼll walk it 
through together.

CTA
015  020 Stop hoping your 

finances will fix 
themselves. Start with 
these three moves. 

Which one’s your move 
this week? 💼

Caption

Fashion and Beauty - Routine

Home and Living - Inspirational

Professional Services - Helpful



07 Templates to make your own

Hook 
(0:00-0:03)

Standing facing the 
camera in a plain outfit 
(e.g., white tee + 
jeans), look into the 
camera and give a 
confident nod. 
Audio: upbeat track 
starts.

Text on screen: 
“Wardrobe staples that 
never let me down”

Transition
(0:03 - 0:06)

Grab the three pieces 
on a rack and lay them 
down on the bed.

Routine
(0:06 - 0:15)

Look 1: Has an outfit 
on and walks towards 
the camera. (Text on 
screen: Smart casual 
✅)

Look 2: Spins in 
outfit two 
Text on screen: Night 
out, sorted

Look 3: Pose with bag
Text on screen: Work 
mode activated

Reveal
(0:15 - 0:20)

Side-by-side split 
screen of all three 
looks. Talent steps out 
of frame in the centre, 
and the outfits stand 
still. You return holding 
all three items and 
shrug with a satisfied 
smile.

CTA
(0:20 - 0:25)

Talent points down and 
then walks of screen

Text on screen: Which 
look are you rocking 
this week? 👇

Three staples. Zero 
stress. Which one fits 
your mood this week?

Caption

Hook 
(0:00-0:03)

Wide shot of the living 
room from a slightly 
messy state, talent 
face-camera, shrug 
with a playful “before” 
expression.
Audio: upbeat track 
starts.

Text on screen: 3 
little upgrades that 
completely 
transformed my living 
room.

Transition
(0:03 - 0:18)

Throw a cushion, snap 
fingers, cut to upgrade 
#1 setup laid out.

Setup
(0:18 - 0:20)

Upgrade 1: Clip of you 
mounting a wall shelf or LED 
strip behind the TV.
( Text on screen: Hidden 
cables & lighting = sleek 
energy.)

Look 2: Swapping throw 
pillows, adding a textured 
rug, or repositioning a coffee 
table. (Text on screen: 
Textures + layers = instant 
coziness.)

Look 3: Adding a plant or 
décor piece, filming it from a 
low angle. (Text on screen: 
One green friend = life 
upgrade.)

CTA
(0:20 - 0:25)

Final living room shot 
in full daylight, talent 
walks into frame.

VO: “Same space, 
completely different 
vibe.”

Talent points down, 
camera zooms slightly 
for emphasis.

Text on screen: Which 
upgrade is your go-to?
👇

Hook
(0:00 - 0:03) Three small changes. 

One major vibe shift. 
Which one are you doing 
this weekend? 🏠✨

Caption

Fashion and Beauty - Advice

Home and Living - Practical

Hook 
000003

Close-up of talent at a 
desk with papers 
everywhere, looking 
overwhelmed.

VO: Here’s how I cut 
my hours without 
cutting results.
Text on screen: Work 
smarter, not harder 👇

Transition
003  006

Quick cuts of tools, 
apps, and systems you 
use in consulting: 
project management 
boards, client 
dashboards, 
spreadsheets.

Steps
006 015

Step 1: Clip of talent 
moving tasks on a project 
management board.
(Text on screen: 1. Plan 
projects visually so 
everyone knows what’s 
next.)

Step 2: Clip of talent using 
templates for reports or 
client decks. (Text on 
screen: 2. Templates save 
hours of repetitive work.)

Step 3: Clip of talent 
delegating tasks to a team 
or collaborating over a call.
(Text on screen: 3. 
Delegate & leverage your 
team)

Reveal
015  020

Wide shot of talent 
relaxed, holding a 
coffee or at a 
workspace, confident.

Want more consulting 
hacks? Comment 
below

CTA
015  020 Here’s how consultants 

work smarter, not harder

Caption

Professional Services - How-to



08 Templates to make your own

Hook 
(0:00-0:03)

Close up of lips

VO: “The lip combo 
that makes every selfie 
hit different.

Transition
(0:03 - 0:06)

Quick cuts of three 
products laid out: lip 
liner, lipstick, 
gloss/balm.

Steps
(0:06 - 0:15)

Step 1: Line lips with 
the lip liner. (Text on 
screen: Define it)

Step 2: Fill lips with 
lipstick (Text on 
screen: Make it 
colourful.)

Step 3: Add gloss or 
balm on top. (Text on 
screen: Finish with 
shine)

Reveal
(0:15 - 0:20)

Talent takes a selfie 
mirror shot (or phone 
front camera) with the 
final lip look, striking a 
confident smile.

Text on screen: Lip 
glow up complete 😘

CTA
(0:20 - 0:25)

Text on screen: Try this 
combo and tag me in 
your selfie 👇 

Three products. One 
combo. Every selfie, 
upgraded. 💄

Caption

Hook 
(0:00-0:03)

Slow montage pan 
around bedroom wide

Text on screen: This is 
your sign to change up 
your bedroom ✨

Transition
(0:03 - 0:06)

Quick cuts of different 
products in the 
bedroom

Montage
(0:06 - 0:20)

Shot 1: Pan over softly 
dimmed lamp. Close up 
of brand on the lamp

Shot 2: Pan over bed 
sheets, hand flattens 
down the sheets. Close 
up of the brand tag.

Shot 3: Bedside table 
with flower arrangement 
on it. 

CTA
(0:20 - 0:25)

Text on screen: 
Because your bedroom 
deserves a main 
character moment.

Slow montage pan 
around bedroom wide

Text on screen: This is 
your sign to change up 
your bedroom ✨

Hook
(0:00 - 0:03) ✨ Your gentle reminder 

that a little bedroom 
glow-up goes a long way 
🌙

Caption

Fashion and Beauty - Promotional

Home and Living - Aspirational

Hook 
000003

Quick pan of a house 
exterior or interior with 
potential.

Text on screen: How to 
spot a home with good 
bones 🦴🏠

VO: “Not all homes are 
made equal — here’s 
what to look for”

Transition
003  006

Quick cuts: hardwood 
floors, high ceilings, 
natural light.

VO: It’s in the 
structure, not the 
decor.

Steps
006 015

Inspecting walls, 
floors, and roof. (Text 
on screen: 1. Check the 
foundation & 
structure.)

Clip of looking at 
natural light through 
windows.
(Text on screen 2:  
Light & layout matter)

Clip highlighting 
original features.(Text 
on screen 3: Original 
features)

Reveal
015  020

Wide shot of the full 
interior, showcasing 
the home’s potential, 
talent standing centre.
 
Text on screen: Invest 
in structure, not just 
style.

VO: “Want more 
property tips? Follow 
for insider real estate 
tips”

CTA
015  020 Structure is what counts 

when it comes to homes. 
Follow to find out more. 
🦴🏠

Caption

Professional Services - Educational



More content, 
Less work

09 Quality meets quantity

More creatives can lead up to > 30% conversions*.

More volume of creative leads to better results. The ideal quantity of ad materials 
will depend on your objectives and budget. Refer to the full benchmarks (based 
on internal data) from the best performing campaigns on TikTok in here.

Product Daily Spend $100 - 1K USD**

App Ads & Gaming 6

Lead Ads 4

Shop Monetization 7

Web Ads (Traffic) 4

Web Ads (Conversion) 8

Brand Auction2 3

Recommended minimum ad material quantity

Add a quote from one of our SMB interviews:

“We repurpose what we already have. There’s so much content hiding in your 
archives. TikTok also gives content longevity we don’t see on other platforms.”

”
- Georgia, Senior Marketing Executive, Leo Lin

Watch podcast

Podcast highlight

“
Source: Tiktok internal data with the following parameters
1. Excludes Video Shopping Ads & Promote
2. Brand Auction benchmark excludes CPM bidding method

* Or the equivalent of local currency. Benchmarks shared are recommendations based on TikTok internal data from historical campaigns for specified spending 
range, and can be expected to increase alongside ad budget. Variation depending on ad budget and industry is to be expected.

We repurpose what we already 
have. There’s so much content 
hiding in your archives. TikTok 
also gives content longevity we 
don’t see on other platforms.

“
Georgia, Senior Marketing Executive, 
Leo Lin ”Watch podcast

https://www.takeittotiktok.com.au
https://www.takeittotiktok.com.au
https://take-it-to-tiktok.tiktokforbusiness.com/?skip=yes


Modular 
creative

10 Sweat your assets

Creating more assets doesn’t have to mean 30 brand-new pieces of content. 
Instead, work smarter by creating modular assets. Break content into 
interchangeable, bite-sized segments. This lets you easily customise messaging, 
visuals and CTAs for different trends and objectives.

Develop a concept

Produce assets at scale

1

Structure it by hook, key messages, CTA2

Come up with 2-3 options for each3

Optimise by testing and learning which
Combination of elements works best.

4

Single Campaign Concept

Hook Key Message Guide

Hook 1

Hook 2

Hook 3

CTA 1

CTA 2

CTA 3

Key Message

Music 1

Music 2

Trending Sound

St
ru

ct
ur

e
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er
at
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= 1 Concept turns into multiple assets



Testing your creative
11 Test, learn and refresh

Testing multiple creative assets at once is a great way to learn what’s landing with 
your audience. 

To avoid spreading your 
budget thin, start with a 
few (2-3 assets) for A/B 
testing then slowly work up 
to the recommended 
quantity for your goals.

Scale up once you spot 
early winners. Remix your 
creative elements to 
produce more effective 
assets.

Keep content fresh – 
consider rotating in new 
assets every two weeks or 
sooner if performance drops 
or ad fatigue sets in.

How-to: Hooks

Changing up your hook makes it simple to produce new assets without starting 
from scratch. Here are some to get you started: 

Social Hooks

Beauty & Fashion Home & Living Professional Services General

Audio
Hooks

This combo? Instant
confidence.

3 little upgrades that completely 
transformed my living room.

3 money moves I wish
I made sooner

I can’t believe I only just
learned this.

3 products that make me feel 
put together in 5 minutes.

The decor hack I won’t stop
 telling friends about.

Here’s how to make tax
season a little less painful

Wait until you see what
i found out

The lip combo that makes
every selfie hit different.

My favourite item under $50 that 
leveled up the whole room.

If I was starting over again,
here’s what I'd do differently

with my finances
I bet you didn’t know this….

These 3 products help
me feel effortless

From messy to minimal. 
Here’s my 5-minute trick.

Why your budget isn’t working 
(and how to fix it)

Don’t make the same
mistake I did

When your XXXX outfit
just gets you.

Why upgrading my XXXX
made everything else in

my home better.

3 of the smartest things I’ve
done with my money this year

Why did no one tell me
about XXX?

4 beauty hacks i wish i knew
in my twenties

Simple tweaks that completely 
changed my bedroom vibe 

The biggest lesson I’ve learned 
about our customers Things I wish I knew sooner ✨

Text
On Screen

My go-to beauty routine Things in my home that
just make sense 🏠💭

POV: you finally worked
out your budget POV: You finally figured it out.

POV: Your makeup routine just 
levelled up 💅

Little upgrades that make
your home feel 10x better.

Work smarter, not harder
here’s how 👇 This is your reminder that….

Wardrobe staples that never
let me down.

POV: You finally made
your house feel like you.

Proof that small changes
lead to big results. This XXXX is everything to me

POV: You nailed the outfit
on the first try.

This is your sign to change
up your bedroom

How to spot a home with
good bones 🦴🏠

We interrupt your
doomscrolling for …

OOTD: Outfit of the day
with XXXX

Your bedroom called… it’s
begging for a glow-up ✨

When the view alone
sells the house 🌅

Clothing outfits I rewear
every summer

Stop scrolling  your room
deserves this ✨

When the floor plan
just makes sense 👏

Products from XXXX that are 
worth your money

Your weekend project: a 
bedroom glow-up you’ll love 💫

Finance terms we all
need to know

Transform your space without 
breaking the bank 💡



Explore different
ad formats

12 Mix it up

While video ads are the most popular way to advertise on TikTok, consider 
different ad formats to build quantity and engage your audience in new ways.

Image ads

An Image Ad consists of an 
image or multiple images in 
Carousel that features 
information about the 
products, services or 
business. Compared to 
video, these have lower 
production and are faster to 
produce. 

Plus, they perform well; 
image-based ads drive 
conversions at 120% higher 
rate of driving conversions in 
the first 5 days of an ads 
launch and they have a 
much higher rate (6.14%) of 
driving new audiences.

LIVE

Going LIVE boosts your 
business’s presence on 
TikTok. Connect directly with 
potential customers via 
Q&As, demonstrations, 
tutorials or creator-led 
content, and capture leads 
with built-in tools.

Additional tip
Use TikTok’s AI-powered tool Smart+ to test which video, image and 
text combinations work best and optimise your campaign. TikTok helps 
you achieve your performance goals by automating campaign and 
audience targeting, optimisation and creative.



Resources
13 Next steps toward success

Check out these other resources for more help creating quality ads that achieve 
your business goals.

Automated Solutions

Tools to supercharge creativity. Improve your creative generation, efficiency and 
editing with built-in features to simplify and automate how you creative, optimise 
and fine-tune creatives.

TTAM AI solutions

Recommended Creatives

Smart Text

Automatic Enhancements (for Smart+)

Auto fix

Image editor

Automate Creative (for non-Smart+)

Symphony Creative Studio

Digital Avatar

Translate and dubbing

Image/link/text to video

Script generator

Video editor

https://ads.tiktok.com/help/article/about-recommended-creatives-in-tiktok-ads-manager?aadvid=72391499277
https://ads.tiktok.com/help/article/smart-text?lang=en
https://ads.tiktok.com/help/article/import-ads-auto-fix?lang=en
https://ads.tiktok.com/business/en-US/blog/symphony-creative-studio
https://ads.tiktok.com/help/article/about-tiktok-video-editor?lang=en


Creator & partner 
solutions

14 Your one-stop shop

Everything you need to create successful TikTok projects. Tools to discover 
creators, produce high-quality videos and analyse ad performance in one place.

TikTok One

Find vetted creators and 
production to support your 
campaigns

Partner with creative experts 
to develop high-quality, 
scalable video content.

Customise your strategy 
with add-ons like extra edits 
or creator swaps.

Access always-on 
production support with 
quick turnarounds.

Add a quote from one of our SMB interviews:

“Creators helped us scale — they know the platform better than anyone.”

Miranda, Head of Social Media, Yo Chi

Watch podcast

Podcast highlight

Creators helped us scale — they 
know the platform better than 
anyone.”
Miranda, Head of Social Media, 
Yo Chi ”
“

Watch podcast

https://ads.tiktok.com/help/article/about-tiktok-one
https://www.takeittotiktok.com.au
https://www.takeittotiktok.com.au
https://take-it-to-tiktok.tiktokforbusiness.com/?skip=yes
https://take-it-to-tiktok.tiktokforbusiness.com/?skip=yes
https://take-it-to-tiktok.tiktokforbusiness.com/?skip=yes


Gain 
inspiration

15 Spark your next great idea

Tap into data-driven best practices and insights. Learn how to craft TikTok-ready 
assets that make the most of what’s trending to perform.

TikTok Symphony Assistant is an AI-powered virtual assistant designed to 
intelligently collaborate with brands and creators throughout their creative 
journey. 

The Symphony Assistant draws information from a wealth of TikTok 
ads-focused creative knowledge to provide responses covering TikTok 
creative inspiration, insights, script generation and refinement and best 
practices. 

Symphony Assistant

TikTok First Creative Centre

Top ads insights

Selling point straight

Top ads library

Trends: top hashtags, 
songs, creators

Creative insights

Ready to get creative on your next campaign?

Take it to TikTok
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