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This document is the property of TikTok Inc., and has been prepared by TikTok Inc. solely for 
informational purposes. The recipient of this document must hold this document and any 

information contained herein in strict confidence, and shall have no right to distribute, exhibit, 
display, exploit, or otherwise use this document for any purpose other than to review the 

information provided by TikTok Inc. herein. The recipient hereby represents and warrants that it 
shall not publish, post, or otherwise publicly distribute this document or any of its elements via 

any media for any purpose. The recipient acknowledges that the information contained herein is 
illustrative only and not licensed for the recipientʼs public distribution. Neither TikTok Inc. nor any 

of its affiliates, or its or their respective directors, officers, employees, or agents (collectively, 
"TikTok") make any representation or warranty, express or implied, in relation to the accuracy or 

completeness of the information contained in this document, and accepts no responsibility, 
obligation, or liability in relation to any of such information. TikTok expressly disclaims any and all 

liability which may be based on this document and any errors therein or omissions therefrom. 
TikTok undertakes no obligation or responsibility to update any of the information contained in 

this document. Past performance does not guarantee or predict future performance. Results may 
vary.

Legal disclaimer
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Sales Presentation
Purpose: Create immediate awareness of Custom Identity CID) depreciation 
and drive action from clients to link their TikTok accounts ahead of migration 
deadline.

Audience: Brands operating in restricted verticals

Use Case: Designed for 11 conversations with small businesses and brands 
operating in restricted verticals who need a clear, concise overview of the 
CID transition, with added proof points and reasons to act now. 

Duration: 30-minutes

*** Remove before sharing ***
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A step-by-step guide in unifying your paid 
and organic presence, and getting ready for 
the next era of marketing on TikTok.

2025
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Foundation First: 
Establish your brandʼs presence on TikTok. 

Unlock more 
by linking your 
TikTok account
From unlocking Spark Ads to safer 
controls for your team, your campaigns 
have access to cleaner and better 
optimized performance data.

F

Integrate & Link Accounts:
Authorize account linking in Business Center.

Roles & Responsibilities:
Grant the correct permissions and team access.

Spark Creativity:
Activate content and Spark Ads using your 
brand identity.

Track & Transform:
View, evaluate, and optimize based on what 
performs best. 

I

S

R

T
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Set up the right TikTok account for your brand and build it to scale. 
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Verified Business Account
Best for small businesses and 
brands to achieve business 
verification and unlock additional 
organic capabilities. 

Business Account
Public profiles for businesses 
and creators that provide access 
to advanced tools and analytics.

Personal Account
Ideal for individuals and 
advertisers who want to create 
and share content organically.

Create a TikTok 
Account thatʼs 
right for you
Verified Business Accounts are 
recommended for advertisers to 
unlock business verification.

Recommended

TSRIFoundation FirstF
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77

Establish your official 
business identity with a 
verified business status and 
an enhanced business 
profile. 

Unlock 
Verification

Access advanced Business 
Suite too, including a 
professional business page, 
destination links, and lead 
generation features to grow 
and manage your presence.

Gain priority access to 
analytics and dedicated 
support to make smarter, 
data-driven decisions and 
scale your business with 
confidence.

Power Business 
Growth

Secure and 
Scale

Why choose an Verified 
Business Account?
Choosing a VBA unlocks a comprehensive suite of features designed to build trust, engage your audience, 
and drive business results.

TSRIFoundation FirstF
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Verified Business Accounts for 
Sensitive Industries

Brands in sensitive industries are subject to 
different compliance requirements to post  
organic content on TikTok. 

Creating a Verified Business Account and 
completing sensitive industry attestation details 
confirms compliance requirements such as age 
and geo-fencing policies.

Q. Does your brand intent to publish organic 
content on TikTok? 

A. Verified Business Accounts are required for 
brands in sensitive industries to publish 

organic content 

TSRIFoundation FirstF
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Set-Up your 
Verified Business 
Account.
Follow the step-by-step guide to easily set-up your 
Verified Business Account.

Start by switching your Personal Account to a 
Business Account. 

TSRIFoundation FirstF
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STEP 1:

Navigate to your profile on the 
TikTok app and tap the menu 
icon in the top-right corner. 

TSRIFoundation FirstF
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STEP 2:

Tap Settings and privacy.

TSRIFoundation FirstF
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STEP 3:

Tap Account.

TSRIFoundation FirstF
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STEP 4:

Tap Switch to Business 
Account.

TSRIFoundation FirstF
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STEP 5:

Select Next on the Business 
Account Welcome Screen 
messages.

TSRIFoundation FirstF
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STEP 6:

Add your email and tap Add, or 
tap Skip.

TSRIFoundation FirstF
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STEP 7:

A confirmation screen will 
appear. 

Optional] You may Visit 
Business suite.

TSRIFoundation FirstF
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TSRI

17

Get your business 
verified 
Now that you have set up your Business Account, the 
next step is to get it verified! 

Business verification must be obtained through 
TikTok Business Center or the TikTok platform. Youʼll 
need a valid business license that matches the 
regions where the business operates. 

Please reach out directly to your TikTok partner if 
you have any questions.

Foundation FirstF
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STEP 1:

18

Log in to your Business Center 
at https://business.tiktok.com.

TSRIFoundation FirstF

https://business.tiktok.com
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STEP 2:

19

From the sidebar (left 
navigation panel), select 
Verification.

TSRIFoundation FirstF

2
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STEP 3:

20

Click the View details 
button under Business 
Account verification. 

TSRIFoundation FirstF

3
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STEP 4:

21

Fill in the information

TSRIFoundation FirstF
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STEP 5:

22

If you are operating in 
a sensitive industry, 
please select an 
industry from the drop 
down menu. 

TSRIFoundation FirstF
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STEP 6:

23

Please confirm the 
Industry attestation. 

TSRIFoundation FirstF
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STEP 7:

24

Next, verify your 
business. 

Fill in the business 
information. 

TSRIFoundation FirstF
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STEP 8:

25

Lastly, verify your 
access. 

Select a method to verify 
your access. 

Click Submit. 

TSRIFoundation FirstF
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STEP 9:

26

Review your registration 
and click Submit. 

TSRIFoundation FirstF
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STEP 10:

27

Your business verification 
will be listed as under 
review. 

TSRIFoundation FirstF
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STEP 11:

28

You will return to the 
Verification main page, 
where the status will 
show as Under review.

Once approved, the 
status will show up as 
Verified. 

TSRIFoundation FirstF
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Question

“What if I donʼt see the  industry 
attestations field in the business 
verification form?”

Answer

Please reach out to your TikTok partner to complete the industry 
attestations and to confirm the creation of your Verified Business 
Account.   
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TSRI

30

Review your 
verified information
After completing Business Account verification, 
advertisers can check the Verification Badge and 
the verified Sensitive Industries information on 
their profile. 

Foundation FirstF
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Mobile Business Suite

31

Verification 
Badge Display

TSRIFoundation FirstF

After completing Business Account 
verification, advertisers will see a 
verification badge on their profile. 

The badge signals that the account is 
officially verified and meets all 
regulatory and TikTok guidelines for 
operating in a sensitive industry.

*This badge is not visible to 
customers. 
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Mobile Business Suite

32

Sensitive 
Industry Display

TSRIFoundation FirstF

Tap the arrow next to the 
verification badge to open the 
About This Account page, which 
displays key brand details and the 
listed industry category.

For sensitive industries, tap the 
arrow next to the industry name to 
view full details on regulated goods 
and industry requirements.
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Link Accounts
Link your TikTok account in Business Center so youʼre one step 
closer to running more native, credible, and engaging ads.
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F

34

Link your TikTok 
Accounts as Ad 
Delivery assets
In Business Center, youʼll request access to the 
TikTok account youʼll use for paid delivery.

TSRIntegrate & LinkI
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STEP 1:

35

On TikTok Business Center, 
navigate to the Accounts tab in 
the left-hand menu. 

F TSRIntegrate & LinkI

1

2

STEP 2:

Click on TikTok Accounts then 
Add a TikTok Account
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STEP 3:

36

Click on Link an existing TikTok 
account, send a QR code and 
click Next.

F TSRIntegrate & LinkI

       BRAND

       BRAND

       BRAND
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STEP 4:

37

Select Deliver ads, then configure 
permissions related to Ad Delivery Assets.

Turn on 'Existing posts' and 'Publish and 
manage new videos' to ensure that your 
TikTok account can deliver Spark Ads. 

Click Next to generate the QR code.

F TSRIntegrate & LinkI
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STEP 5:

Ask the user with access to the 
TikTok Account you need 
access to to scan this QR code 
with their TikTok App to 
approve your request. 

F TSRIntegrate & LinkI
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3939

Once approved by the TikTok 
Account holder, you will see 
the TikTok Account linked with 
‘Deliver adsʼ permissions in the 
account tab.

STEP 6:

F TSRIntegrate & LinkI
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RYRoles & 
Responsibilities
Grant account access to the right people and stay secure and in control. 
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F

41

Share TikTok 
Accounts with 
TikTok Ads 
Manager Accounts

TSI Roles & AccessR
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Now that you've linked your 
TikTok Account, you may now 
share the linked TikTok Account 
with Advertiser Accounts:

F TSI Roles & AccessR



43

C
O

N
FI

D
EN

TI
AL

 &
 P

RO
PR

IE
TA

RY
C

O
N

FI
D

EN
TI

AL
 &

 P
RO

PR
IE

TA
RY

4343

Sharing with 
Advertiser Accounts
To share with an Advertiser 
Account, click on View ⟶ Link 
Accounts ⟶ Advertiser 
Account and choose the 
Advertiser Accounts you want to 
link the TikTok account with. 

All members who have access to 
both the ad account (either 
operator or admin access) and 
Business Center (either standard 
or admin access) can use the 
TikTok account for delivery from 
the same ad account

F TSI Roles & AccessR



44

C
O

N
FI

D
EN

TI
AL

 &
 P

RO
PR

IE
TA

RY
C

O
N

FI
D

EN
TI

AL
 &

 P
RO

PR
IE

TA
RY

4444

Sharing with 
Specific Members 
on Business Center
Now that you've linked your 
TikTok Account, you may now 
also share the linked TikTok 
Account with Specific 
members on your TikTok 
Business Center account

F TSI Roles & AccessR
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To share with specific users 
on TikTok Business Center, 
click on View ⟶ Members ⟶ 
Assign a member and choose 
the members you want to 
assign the TikTok account to. 
You can also choose which 
permissions specifically to 
give this user. 

F TSI Roles & AccessR
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Now that your accountʼs linked and permissioned, you can run more 
engaging ads for stronger performance. 
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Spark creativity 
with a strong 
organic foundation
Once your TikTok account is successfully 
linked, youʼre ready to build your organic 
brand presence and begin creating 
TikTok-first content.

F TI R Spark CreativityS
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Creative 
Storytelling

Spark engagement by sharing 
authentic and memorable 

stories.

Community 
Management

Foster meaningful 
relationships by engaging 

with your audience.

Core Pillars of 
Organic Content Strategy

Content 
Foundations

Build a strong foundation that 
reflects your brand s̓ voice.

F TI R Spark CreativityS
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Content 
Foundations

01

Treat your profile as your front cover. 
Optimize it to showcase your best content 
and enable sharing features to maximize 
discoverability and engagement.

Set up your profile page

Build a balanced content mix that drives 
attention and growth. Use tools like TikTok 
Creative Center to stay on top of trends.

Structure your content 

Apply TikTokʼs six creative principles to 
create authentic, effective content that 
resonates with the For You Page and 
unlocks creative performance.

Follow TikTokʼs Creative Codes

F TI R Spark CreativityS

Use TikTokʼs tools such as the 2026 TikTok 
Next Trend Report to explore emerging trend 
signals. 

Tap into Trends

https://ads.tiktok.com/help/article/creative-center
https://ads.tiktok.com/help/article/creative-center
https://www.discover-tiktok.com/hubfs/Creative_Codes_One_Pagers.pdf
https://ads.tiktok.com/business/en/next
https://ads.tiktok.com/business/en/next
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Creative 
Storytelling

02

Use TikTok Oneʼs Content Suite to discover 
organic content patterns and Creator 
Marketplace to find creators who align with 
your brand.

Work with creators

Amplify creator-led storytelling by 
combining organic posts with paid reach. 
Use Insights Spotlight and Creative Center 
to identify trending moments.

Be #AlwaysEngaged on TikTok

Leverage TikTok Symphony to generate and 
iterate new variations, Branded Mission to 
crowdsource UGC, and Brand Lift Studies to 
measure impact and optimize over time.

Create new content consistently

F TI R Spark CreativityS

https://ads.tiktok.com/business/en-US/blog/content-suite-creator-ugc-library
https://ads.tiktok.com/creative/creatormarketplace?aioChannel=SEO&aioScene=AIOEntrance&aioCode=685cefab91818007
https://ads.tiktok.com/creative/creatormarketplace?aioChannel=SEO&aioScene=AIOEntrance&aioCode=685cefab91818007
https://ads.tiktok.com/business/en-US/blog/insights-spotlight-trends-tool?redirected=1
https://ads.tiktok.com/business/creativecenter/pc/en
https://ads.tiktok.com/business/creativecenter/tools/tiktok-symphony/pc/en
https://ads.tiktok.com/help/article/about-branded-mission?lang=en
https://ads.tiktok.com/help/article/tiktok-brand-lift-studies?lang=en
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Community 
Management

03
Create content that aligns with why people 
come to TikTok to show up natively and 
build emotional connection.

Understand community mindsets

Invite your community to create with you 
using TikTokʼs co-creation tools, Duet and 
Stitch and Branded Mission. 

Fuel co-creation

Use Comments and Reply-with-Video to 
create a two-way dialogue, showcase brand 
voice authentically and turn community 
prompts into high-performing content.

Tap into conversations using 
‘Commentsʼ

F TI R Spark CreativityS
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Run Spark Ads 
on TikTok Ads 
Manager
Once youʼve mastered a strong organic 
presence, you can now run Spark Ads. 

Driving engagement and action, Spark Ads let 
you take content that already looks and feels 
native to TikTok and gives it paid reach. 

F TI R Spark CreativityS
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Formally known as Ads-Only Mode, 
the 'Show through Ads Only' toggle* 
allows you to run Spark Ads without 
the ad content appearing publicly on 
your TikTok profile page.

53

Pro-tip: Want to keep your 
TikTok profile page clean of ads? 
Run Spark ads on 'Show Through 
Ads Only' Mode 

With everything linked, you can 
now create Spark Ads. There 
are three primary ways to 
activate your campaigns:

* Available on TikTok Ads Manager, TikTok 
App, and TikTok Business Center

F TI R Spark CreativityS
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● Run targeted campaigns: Launch 
multi-language or region-specific 
campaigns without cluttering your 
main profile page

● Protect your brand image: Separate 
organic and paid content strategies 
to maintain a clean, consistent 
profile page

● Boost creator collaborations: 
Collaborate with all creators, 
including those who may prefer not 
to display sponsored content on 
their profile

54

Why use 'Show Through Ads 
Only' Mode?

F TI R Spark CreativityS
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Show Through 
Ads Only
Now available on TikTok Business center!

This update ensures only authorized members 
have permission to adjust ‘Show Through Ads 
Onlyʼ mode within TikTok Ads Manager. 

Once permissions are managed through Business 
Center, the toggle in Ads Manager will appear 
greyed out for all members without permission to 
change it. 

F TI R Spark AdsS

TikTok App

TikTok Ads Manager

New! Tiktok Business Center

Video-Specific 
Control

Campaign-Specific 
Control

Scaled Permission
Control
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Your campaigns are live! Now, letʼs continuously view, evaluate, 
and optimize your strategy.
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F

57

I R

Access insights on 
your content 
performance

S Track & TransformT
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5858

Review different metrics 
based on your accountʼs 
business goals.

On the TikTok app, navigate to 
Analytics > Profile > Menu > 
Business Suite > Analytics 

F I R S Track & TransformT

Comments Shares Avg. watch time

Completion rate Saves Clicks

Lead 
submissions

Impressions Video Views Follower growth 

CPA/ROAS Add-to-cart 
orders

Reach

Engagement

Conversion
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Identify top audiences 
and what resonates at 
each stage of the 
funnel

Analyze retention, 
cost efficiency, and 
engagement for ads.

Track organic views, 
watch time, 
engagement, and 
follower growth

Measure the impact 
and ROI of 
organic-led content 
strategies across the 
full marketing mix

TikTok Market 
Scope

TikTok Ads 
Manager

TikTok Analytics 
In-App

TikTok Media 
Mix Modeling

0201

0403

Use TikTok tools to track your content 
performance 

F I R S Track & TransformT

https://ads.tiktok.com/business/en-US/blog/market-scope-brand-consideration-ads
https://ads.tiktok.com/business/en-US/blog/market-scope-brand-consideration-ads
https://ads.tiktok.com/help/article/view-data?lang=en
https://ads.tiktok.com/help/article/view-data?lang=en
https://ads.tiktok.com/business/en-US/blog/media-mix-modeling-program
https://ads.tiktok.com/business/en-US/blog/media-mix-modeling-program
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6060

Test and Learn
Unify organic and paid to create a continuous 
feedback loop. 

Use organic content to see what resonates, then 
scale top performing ads with Spark Ads—driving 
more efficient, native, and scalable growth.

F I R S Track & TransformT
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Letʼs Keep Your 
Ads Running 
Smoothly
Youʼre ready to stay connected and move forward 
confidently in the next era of TikTok advertising.
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Verified Business Account availability by 
Market for Alcohol Industry

Sub-Categories Organic posting + Spark Ads 
from brand handle only

Branded Content + Spark Ads 
from creator handle only

Alcohol US, CA US, CA

0% Alcohol US, CA US, CA

Beer US, CA US, CA

Wine US, CA US, CA

Ready-to-Drink Alcoholic 
Beverages RTDs

US, CA US, CA

Spirits/Liquor US, CA US, CA

Sale/Delivery of Alcohol US, CA US, CA
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Verified Business Account availability by 
Market for Healthcare & Pharma Industry

Sub-Categories Organic posting + Spark Ads 
from brand handle only

Branded Content + Spark Ads 
from creator handle only

OTC US, CA US only

Prescription Medicine US, CA US, CA

Vitamins & Supplements US, CA US, CA
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Verified Business Account availability by 
Market for Financial Services Industry

Sub-Categories Organic posting + Spark Ads 
from brand handle only

Branded Content + Spark Ads 
from creator handle only

Financial Services US, CA US, CA

Cryptocurrencies US, CA US, CA
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Verified Business Account availability by 
Market for Dating App Industry

Sub-Categories Organic posting + Spark Ads 
from brand handle only

Branded Content + Spark Ads 
from creator handle only

Dating App US, CA US, CA
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Verified Business Account availability by 
Market for Real Money Gaming Industry

Sub-Categories Organic posting + Spark Ads 
from brand handle only

Branded Content + Spark Ads 
from creator handle only

Offline Casinos & Gambling 
Venues

US, CA Not Available

Online Casinos US, CA Not Available

Rewarded Gaming US, CA Not Available

Online Gambling Services US, CA Not Available

Horsebetting Not Available Not Available

Note: Not Available indicates that you must use ‘Show through ads onlyʼ mode in order to post
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Verified Business Account availability by 
Market for Real Money Gaming Industry (cont.)

Sub-Categories Organic posting + Spark Ads 
from brand handle only

Branded Content + Spark Ads 
from creator handle only

Sportsbooks US, CA Not Available

Social Casinos US, CA Not Available

Fantasy Sports US, CA Not Available

Lotteries US, CA Not Available

Prediction Markets Not Available Not Available

Note: Not Available indicates that you must use ‘Show through ads onlyʼ mode in order to post


